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We are delighted to present the 2nd Edition of our Research Report on “GCC Region - Industry wise 
Valuation Multiples”. The Valuation Multiples presented within this series are meticulously calculated 
based on the most recent financial data of representative companies*, further augmented by 
contemporaneous stock market data.

Our universe of sample companies represents close to 63% of the total market capitalization for the 
GCC region(#) 

GCC equity markets have evolved from limited access to greater global integration. The inclusion of 
GCC countries in the MSCI Emerging Markets Index and MSCI All Country World Index is proof of this 
progress.

By sector, financials are dominant in GCC equity markets (apart from traditional Energy behemoths). 
However, with diversification efforts gaining momentum and developments in areas such as 
healthcare, education, infrastructure, renewables and technology present wider array of growth 
opportunities in the region.

Through this Report, we wish to present to you the current dynamics which are at play in the market for 
different industrial sectors and a comprehensive analysis of the prevailing valuation multiples across 
these sectors.

Executive Summary

Rajeev R. Shah
Managing Director & CEO
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We hope you find this research useful and interesting. Happy Reading !!

* For few sample companies (4 out of 93 sample companies) where September 2024 quarter results were not available, we have 
   used data for June 2024 quarter for our analysis. (#) Data from Capital IQ database.
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EV – Enterprise Value ; EBITDA – Earning before Interest Tax Depreciation and Amortization; P/B – Price to Book 

valuation multiple; P/E – Price to Earning valuation multiple.

Note : Valuation Multiples have been calculated using the Last Twelve Months (LTM) financial data as of 
September 2024, in conjunction with market data for the same period.
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Methodology for Estimating 
Valuation Multiples

The purpose of this Report is to provide an understanding of the sectorial performance, and 
corresponding valuation multiples for companies operating in each industrial sector. 

Financial performance is the basis upon which the market estimates future growth & prospects and 
thereby forecasts business valuation and corresponding valuation multiples for companies.

The market gauges future growth prospects and forecasts business valuation, along with 
corresponding valuation multiples for companies, primarily based on their financial performance.

Analyzing how Valuation Multiples correlate with financial performance can offer valuable insights 
into the market perspective for growth potential for companies within each Industry sector and the 
industry sector as a whole.

We have identified key sectors that exert a significant influence on the overall Gross Domestic Output 
of the GCC region. Within each sector, we’ve identified approximately 9 to 14 companies (referred to as 
'Representative Companies') that effectively embody the techno-financial dynamics characteristic of 
that sector.

As a part of our Industry Research, we have also derived weighted average Operating margins (EBITDA 
Margin) and weighted average Net profit Margins (PAT Margin) for Representative Companies in each 
sector.

The movement in these multiples have been computed across a three-year financial period ending 
31st December for each year. Additionally, the Last Twelve Months (LTM) data up to September FY 24 
has been included. The multiples have been deduced based on financial and market data aligned with 
the respective periods.

Disclaimer This Research Report is intended strictly for academic and informational purpose only. The information presented herein has been 
compiled by RBSA based on publicly available data, internally developed information, and reputable third-party sources. While RBSA has taken 
utmost care to ensure the accuracy and reliability of the information included in this publication, it is important to note that RBSA has not conducted 
independent verification of information obtained from public and third-party sources. Therefore, RBSA neither represents nor warrants 
theaccuracy,completeness, or reliability of such information. All perspectives expressed in this Report are provided as of the publication date and are 
subject to change without prior notice. RBSA, its directors, representatives, and employees do not assume any obligation to update this Report. Neither 
RBSA nor its directors, representatives, or employees accept any  liability for any direct or consequential losses or damages arising from the use of this 
Research Report either in whole or in part. No valuation opinion has been offered by RBSA by way of this Report. The information contained in this 
Report are not an invitation, offer, or recommendation to engage in any service , buy/sell investment instruments, or perform any other transaction. 
They are provided solely for informational and academic purpose only.
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SECTORIAL ANALYSIS
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The healthcare market in the GCC region is projected to reach approximately ~US$136 billion by 2024, 
according to industry estimates. This growth is driven by several factors, including population growth, the 
rising prevalence of chronic diseases like diabetes and cardiovascular conditions, and government 
investments.

Governments in the region, particularly in countries like Saudi Arabia, the UAE, and Qatar, have 
significantly invested in healthcare infrastructure, aligning with their national visions, such as Saudi Vision 
2030. These initiatives aim to reduce the dependency on outbound medical tourism by enhancing local 
medical capabilities. The region's aging population, rising incidences of lifestyle-related diseases, and the 
demand for specialized medical services are contributing to this expansion.

The demand for healthcare services is also expanding due to the increasing aging population and the 
region’s shift towards adopting advanced medical technologies, telemedicine, and AI in healthcare. The 
private sector's participation, encouraged by regulatory reforms, is another key driver contributing to the 
growing market size, with more international partnerships and investments emerging in the region.

CONSUMER DURABLES 131. HEALTHCARE INDUSTRY

Representative Companies
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1. Healthcare Industry

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 5,819 6,620 7,562 8,245
EBITDA Margin 24% 24% 25% 24%
PAT Margin 18% 18% 19% 19%
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Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

Revenue for Representative Companies have grown at a decent CAGR of 12% from 2021 to LTM Q3 2024. 
EBITDA Margin and PAT Margin have remained flat from CY 22 to LTM Q3-CY 24 at ~24% and ~19%, 
respectively.
Healthcare is one of the most attractive sectors, which is indicative from the lucrative profit margins 
enjoyed by the sector.
The demand growth surely outpace the supply growth, due to which market participants enjoy 
premium pricing.
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For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods
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GCC retail is benefiting from buoyant economies and strong consumer confidence. E-commerce 
especially is being supported by significant investments in logistics and improved digital infrastructure. 
Consequently, retailers are increasingly adopting omnichannel formats. However, high inflation in living 
costs has led to constrained discretionary spending, forcing many consumers to choose between 
experiences and shopping, and seek greater value.

GCC retail industry sales are projected to grow at a CAGR of 4.6% to reach ~US$ 387 billion in 2028 from 
~US$ 310 billion in 2023. Non-food retail sales are anticipated to grow at a CAGR of ~4% while food retail 
sales are expected to rise at a pace of ~5.0% CAGR between 2023 and 2028.

Saudi Arabia and UAE will continue to lead the industry growth. Retail sales in Saudi Arabia and UAE are 
projected to grow at a CAGR of ~5% and ~5.5% between 2023 and 2028 to reach ~US$ 161 billion and ~US$ 
139billion, respectively.

Duty free sales at the airports in the GCC (Dubai, Abu Dhabi, Qatar and Bahrain) are expected to reach 
~US$ 5 billion in 2028, growing at a CAGR of ~9.3% between 2023 and 2028. This growth can be attributed 
to the anticipated rise in passenger traffic, largely driven by government initiatives to promote tourism.

Personal luxury goods sales in the Middle East, primarily led by GCC, is forecasted to reach ~US$ 20 billion 
by 2028, growing at a CAGR of ~6.5% since 2023.

The GCC retail industry has been witnessing steady growth, recovering from the COVID-19 induced 
slowdown and global macro-economic concerns. The growing population, rising income levels, coupled 
with expatriates and tourists returning to the GCC shores amid a stabilizing economy, have supported the 
rise in retail sales. The GCC continues to promote the retail industry as a key pillar for its sustainable 
economic development

INFORMATION TECHNOLOGY 16
2. RETAIL INDUSTRY

Representative Companies
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2. Retail Industry

2021 2022 2023 LTM Q3 -
CY2024

Total Revenue 11,731 12,655 13,472 14,035
EBITDA Margin 10% 10% 10% 10%
PAT Margin 8% 9% 8% 7%
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Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

Retail industry has grown at a CAGR of ~6% from CY 21 to LTM Q3-CY 24.
EBITDA Margin has remained flat at around 10% from CY 21 to LTM Q3-CY 24.
Shifting from unorganised to organised retail has provided tailwind to the organised retail players. 
However, the industry is rife with competition as suggested by the trend in flat Operating Profit 
margins and falling PAT margins.
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2. Retail Industry

 CY 2021  CY 2022  CY 2023  LTM Q3 CY
2024

EV/Sales 1.5 1.6 1.7 1.6

 -

 0.5

 1.0

 1.5

 2.0

M
ul
�p

le
s

EV/Sales

 CY 2021  CY 2022  CY 2023  LTM Q3 CY
2024

EV/EBITDA 21.6 17.0 16.9 15.6

 -

 5.0

 10.0

 15.0

 20.0

 25.0

M
ul
�p

le
s

EV/EBITDA

 CY 2021  CY 2022  CY 2023  LTM Q3 CY
2024

P/B 4.6 4.3 5.0 5.5

 -

 1.0

 2.0

 3.0

 4.0

 5.0

 6.0

M
ul
�p

le
s

P/B

 CY 2021  CY 2022  CY 2023  LTM Q3 CY
2024

PE 28.1 19.9 24.9 23.4

 -

 5.0

 10.0

 15.0

 20.0

 25.0

 30.0

M
ul
�p

le
s

PE

For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.
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The insurance sector in the Gulf Cooperation Council (GCC) has faced gradual growth due to economic 
and political complexities. However, it remains buoyed by a youthful workforce and a substantial 
expatriate population. 

The GCC insurance market is projected to grow at a CAGR of ~5%, reaching ~US$ 45 billion in 2028 from 
~US$ 34 billion in 2023. This growth is fueled by a confluence of factors, including robust economic growth, 
population rise, increased demand for health and life insurance, extensive infrastructure projects, 
strengthened regulations, mandatory insurance schemes, and growing M&A activities.

Insurance markets in Kuwait and Saudi Arabia are expected to outpace regional growth, with CAGRs of 
~6.4% and ~6%, respectively, over the next five-years. Saudi Arabia, surpassing the UAE insurance market, 
emerges as the largest market in the region. Meanwhile the UAE Insurance Market is anticipated to grow 
at an annualized growth rate of ~5% during the forecasted period.

The life insurance market is projected to grow at a CAGR of 4.0% reaching US$ 4.8 billion, while non-life 
insurance market is expected to grow at a CAGR of 5.4%, reaching US$ 39.6 billion between 2023 and 2028. 
The growth is primarily underpinned by factors such as rising population, post-COVID economic recovery, 
implementation of mandatory health insurance and ongoing infrastructure development.

Insurance penetration in the GCC is expected to remain between 1.6% – 1.7%, while the density is projected 
to grow from US$ 597.6 in 2023 to US$ 699.5 in 2028

12CAPITAL GOODS3. INSURANCE INDUSTRY

Representative Companies
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3. Insurance Industry

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 11,933 15,370 18,294 21,348
EBITDA Margin 14% 12% 11% 14%
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Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

Revenue for Representative Companies have grown at a healthy CAGR of around 23% in the past 3 years.
Favorable economic conditions, rate adjustments for medical and motor lines, and population growth are 
expected to drive the industry's growth.
EBITDA Margin has increased from ~11.0% in CY 23 to 14.0% in LTM Q3-CY 24. However, according to 
industry reports competition is expected to increase in some markets, which could lead to moderation in 
margins in future should the industry participants don't maintain underwriting discipline.
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3. Insurance Industry
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For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.
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Aggregate lending by listed banks in the GCC continue to show decent growth both Q-o-Q and Y-o-Y. 
Aggregate gross loans reached a new record high of ~US$2.12 trillion after registering a four-quarter high 
q-o-q growth of ~3% while the y-o-y growth came in at ~10.1%.
 
Gross loans growth for Saudi-listed banks came in at 3.7% during Q3-2024 reflecting healthy growth in 
lending in almost all sectors. Qatari banks registered a growth of 1. 9% while Bahrain banks registered a 
growth of 1.2%.
 
Aggregate net interest income growth in the region reached a three-quarter low level of 0.4% to reach 
~US$ 14.9 billion during Q3-2024.

11

AUTO &
AUTO COMPONENTS4. BANKING INDUSTRY

Representative Companies
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4. Banking Industry
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4. Banking Industry

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 46,247 57,455 67,950 73,431
PAT Margin 56% 56% 57% 57%
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Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

The Revenue of the Representative Companies stated above represents Net Interest Income for the 
relevant periods. The same is grown at a CAGR of ~17% over past years.
PAT Margin has remained flat at ~57% for the past 3 years.
The banking sector is largely domestically owned, with entry barriers and licensing restrictions for foreign 
banks.
Going forward Banks in GCC region may face slower economic growth due to oil market dynamics, real 
estate imbalances, and geopolitical risks.

18Source: S&P Capital IQ, RBSA Research

The following formula has been used to calculate the PAT margin for the analysis:
(Net Interest Income - Non-Interest Expenses - Income Tax Expenses) ÷ Net Interest Income.



For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.

4. Banking Industry

 CY 2021  CY 2022  CY 2023  LTM Q3 CY
2024

P/B 1.7 1.6 1.3 1.2

 -
 0.2
 0.4
 0.6
 0.8
 1.0
 1.2
 1.4
 1.6
 1.8

M
ul
�p

le
s

P/B

 CY 2021  CY 2022  CY 2023  LTM Q3 CY
2024

PE 17.1 14.9 11.2 9.4

 -
 2.0
 4.0
 6.0
 8.0

 10.0
 12.0
 14.0
 16.0
 18.0

M
ul
�p

le
s

PE

19Source: S&P Capital IQ, RBSA Research



5. TELECOMMUNICATIONS INDUSTRY
The GCC telecommunication market size reached ~US$ 78.5 Billion in 2023. Looking forward, the industry 
size is expected to reach ~US$ 145 billion by 2032, exhibiting a growth rate (CAGR) of ~7% during 2024-2032.

The past two decades have witnessed substantial transformations in telecom service utilization across 
GCC countries. Remarkably, mobile penetration rates have surged past the 100% threshold, signifying 
more than one mobile subscription per individual. The industry's low churn rate further underscores its 
mature status.

Despite its mature status, the industry is poised for further growth. Key growth drivers include the 
escalating demand for data and connectivity, propelled by trends like video streaming, remote work, and 
e-commerce transactions.

Embracing technological evolution, the GCC region has embraced advancements like 5G and the Internet 
of Things (IoT), buoyed by government-led initiatives promoting their adoption. Notably, telecom 
operators are already embarking on the transition to 6G technology, poised to deliver significantly 
enhanced speeds.

Saudi Arabia has displayed a burgeoning affinity for cloud-based solutions, exemplified by the 
introduction of the Cloud First Policy. In 2021, the Ministry of Communications and Information Technology 
(MCIT) unveiled an ambitious ~US$ 18 billion blueprint aimed at establishing extensive data centers 
throughout the nation.

In the realm of 5G connectivity, the United Arab Emirates stands out, offering users an elevated speed 
experience, surpassing that of other regions. 

Representative Companies

GCC Region : Industry wise Valuation Multiples - 2nd Edition 20Source: IMARC Research, RBSA Research



5. Telecommunications Industry

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 65,879 67,460 71,583 74,139
EBITDA Margin 36% 34% 33% 33%
PAT Margin 16% 16% 16% 17%
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Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

The Revenue of the Representative Companies stated above has grown at a CAGR of ~4% over past years.
EBITDA Margin has declined from ~36% in CY 21 to ~33% in LTM Q3-CY 24 whereas PAT Margin has 
remained flat at ~16%.
Telecom operators continue to face competitive threats from alternative technologies, such as the virtual 
network functions offered by hyperscalers (large cloud and tech companies), and unconventional 
connectivity providers, such as low earth-orbit satellite operators.
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For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.

5. Telecommunications Industry
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15
6. CONSUMER GOODS INDUSTRY
The Fast-Moving Consumer Goods (FMCG) landscape within the GCC region has undergone a significant 
transformation, shifting from a phase characterized by rapid expansion and robust profitability to a more 
competitive and demanding environment. This evolution is expected to persist, continuing to exert 
pressure on FMCG enterprises. Key factors driving this evolution include the surge of e-commerce 
platforms, the proliferation of contemporary retail formats, and the growing consumer preference for 
health-conscious and sustainable products. Collectively, these factors pave the way for sustained growth 
throughout 2023 and 2024.

However, this resurgence has not come without its challenges. Global increases in raw material and 
transportation costs, coupled with a structural elevation in regional business expenses, have impacted the 
profit margins of FMCG firms. The introduction of Value Added Tax (VAT) and the gradual reduction of 
subsidies have further compounded these financial pressures.

The ascendancy of e-commerce is a formidable trend, with the UAE ranking among the world's 
fastest-growing online markets in 2022. This momentum is highlighted by an impressive 68% surge in 
online sales for fast-moving consumer goods within the UAE, alongside a 58% increase in Saudi Arabia.

This digital wave has translated into robust double-digit growth in both markets. In the UAE, for FY 2022, 
online FMCG sales account for around Dh1.5 billion market, while in Saudi Arabia, a parallel trend is 
observed, where online sales contribute for around SAR1.8 billion.

Projected Compound Annual Growth Rate (CAGR) of 5.2% for the FMCG market in the UAE from 2021 to 
2026.

Representative Companies
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6. Consumer Goods Industry

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 15,592 18,112 18,595 18,959
EBITDA Margin 19% 19% 19% 19%
PAT Margin 11% 8% 9% 10%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

18.0%

20.0%

 12,000

 13,000

 14,000

 15,000

 16,000

 17,000

 18,000

 19,000

 20,000

U
SD

 in
 M

n

Total Revenue EBITDA Margin PAT Margin

Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

EBITDA Margin has remained flat at ~19% over past 3 years.
In the GCC, the consumer goods sector benefits from a young, urbanized population with growing 
disposable income. 
However, economic uncertainty stemming from global factors like fluctuating oil prices could temper 
spending. Companies that align with digital trends and sustainability while managing costs are better 
positioned to succeed.

24Source: S&P Capital IQ, RBSA Research



6. Consumer Goods Industry
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For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.
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7. CONSTRUCTION INDUSTRY

The market encompasses companies actively involved in the construction of diverse structures, including 
buildings and complex engineering endeavors like bridges and roads. The construction market within the 
Gulf Cooperation Council (GCC) region is stratified into distinct sectors: commercial construction, 
industrial construction, infrastructure construction, and energy and utility construction. 

The GCC Construction Market size is estimated at ~US$ 169 billion in 2024, and is expected to reach US$ 217 
billion by 2029, growing at a CAGR of ~5% during the forecast period.

The GCC projects market has faced various challenges in recent years, including the global pandemic, 
inflation, and geopolitical issues. These challenges have tested contractors, suppliers, and engineering 
firms as they try to adapt to the rapidly changing market conditions.

Representative Companies
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7. Construction Industry

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 6,825 8,218 9,331 11,387
EBITDA Margin 12% 10% 12% 12%
PAT Margin 10% 10% 11% 10%
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Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

Revenue growth has been phenomenal over the past period. Revenue for the Representative Companies 
has grown at a CAGR of ~19% from CY 21 to LTM Q3-CY24.
EBITDA and PAT Margin have remained range bound in last 3 years due to rising labour and material costs 
along with supply chain disruption.
However, advancements in construction technology and sustainability practices, such as the adoption of 
green building standards, offer avenues for increased efficiency and reduced costs.
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7. Construction Industry
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For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.
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FMCG 148.ENERGY INDUSTRY
Energy investment in the Middle East is expected to reach approximately US$ 175 billion in 2024, with 
clean energy accounting for around 15% of the total investment. 

The GCC has a solid energy infrastructure that can be leveraged and built on for increased shares of 
renewables. Domestically, investments in renewables in the GCC are expected to reach new heights in the 
years to come following COP28. While the region’s past has clearly been shaped by fossil fuels, its future 
may well be shaped by renewables.

Over the past few decades, the GCC countries have witnessed a notable rise in total primary energy 
production. Among them, Saudi Arabia stands as the second-largest producer of total petroleum and 
other liquid resources, following the United States.

Collectively, the GCC countries boast proven crude oil reserves amounting to 497 billion barrels, a 
remarkable 34% of the world's estimated total. Oil revenues contribute to over 50% of fiscal revenues for 
most GCC nations, except for the UAE, where oil revenues account for approximately 35% of the fiscal 
budget.

The consumption-to-production ratio has surged across all GCC countries due to rapid industrialization 
and the increased demand for water desalination. With the exceptions of Qatar and Kuwait, the majority 
of GCC nations consume over 30% of the total primary energy they produce.

Representative Companies
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8. Energy Industry

Note: Revenue, EBITDA Margin, and PAT Margin correspond to the Representative Companies over 
various calendar years and the last 12 months ending September 2024.

The energy industry saw a revenue CAGR of ~7% from CY 21 to LTM Q3-CY 24. The ongoing Russia-Ukraine 
conflict which started in early 2022 caused global oil supply disruptions. Hence major demand shifted to 
GCC region which is evident in the above data which shows an exceptional growth in revenue for CY 22.

EBITDA Margin has decreased from 56% in CY 21 to 48% in LTM Q3-CY 24 and PAT Margin has declined 
from 26% in CY 21 to 22% in LTM Q3-CY 24.

Geopolitical stability and regulatory environments remain critical to the sector's growth. Governments are 
expected to support the industry through long-term concessions and resilience against inflation and 
currency fluctuations.

2021 2022 2023 LTM Q3 - CY2024
Total Revenue 4,21,616 6,33,297 5,26,731 5,22,675

EBITDA Margin 56% 54% 51% 48%
PAT Margin 26% 26% 24% 22%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

 3,50,000

 4,00,000

 4,50,000

 5,00,000

 5,50,000

 6,00,000

 6,50,000

U
SD

 in
 M

n

Total Revenue EBITDA Margin PAT Margin

30Source: S&P Capital IQ, RBSA Research



8. Energy Industry
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For the analysis, we utilized the median multiples from Representative Companies over a three-year 
financial period ending on 31st December for each year, with additional Last Twelve Months (LTM) data up 
to Q3 CY 24. The multiples were calculated using relevant financial and market data for the respective 
periods.

31Source: S&P Capital IQ



32

• Business & Equity Valuation
• Valuation of Intangible Assets
• Valuation of INVITs/REITs
• Valuation under Insolvency & Bankruptcy Code (IBC)
• Valuation of Industrial Assets and Plant & Machinery
• Valuation of Real Estate
• Valuation of Infrastructure Assets & Specialized Assets
• Determination of Swap Ratio for Mergers and Demergers
• Purchase Price Allocations (PPA) 
• Impairment Assessment for Financial Reporting
• Mines, Mineral Advisory and Valuation
• Portfolio Valuation for Private Equity/Venture Capital
• Valuation of ESOPs and Sweat Equity
• Valuation for Tax, Transfer Pricing and Company Law Matters
• Valuation of Financial Instruments & Derivatives
• Valuation of Inventory/Stocks and Debtors/Receivables
• Litigation and Dispute Valuation Services

Valuation

• Valuation Services
• Damages & Loss of Profit Analysis
• Independent Expert testimony
• Damages for Anti-Trust & Competition Matters
• Post-Acquisition Disputes, Joint Venture & Shareholder Disputes
• Civil & Construction Disputes, Real Estate Disputes
• Intellectual Property Rights Dispute

Dispute & Litigation Support

• Buy side due diligence; Closing due diligence
• Review of vendor due diligence report from buyer’s perspective
• Vendor due diligence; Vendor assistance
• Advice on transaction documents - share purchase (SPA), 
  business transfer (BTA), IBC related
• Assistance in deal negotiation
• Project / business risk assessment which includes  review of key
   technical aspects of the project / business
• Setting up and  managing dataroom

Transaction Services (Due Diligence)

• Turnaround Advisory and Business Transformation
• Outside NCLT – Restructuring Services
• Insolvency Professional services under IBC, 2016 
• Interim Management Services
• Process Improvement and Financial Restructuring
• CRO (Chief Restructuring Officer) Services
• Priority and Interim Funding
• Process Advisors
• Pre-Pack and Cross Border Insolvency
• Advisor to Committee of Creditors
• Preparation of Resolution Plan and Information Memorandum
• Independent Bid Evaluation and vetting of Resolution Plans
• Operational Turnaround Advisory

Restructuring

Deal Tax Advisory (Strategic, IBC, PE/VC)
• Tax Due-Diligence
• Tax Structuring
• Deal Negotiation Review
• Transaction Documentation Review
• Post-Deal Integration
Corporate Restructuring
• Group Restructuring
• Financial/Capital Restructuring
Succession Planning
Holistic Implementation Support
• Merger/Amalgamation
• Demerger/Spin-off
• Capital Reduction

Transaction Tax

• Share Buyback
• Business Transfers
• Liquidation/Wind-up

• M&A Advisory: 
     • Sell Side & Buy Side 
     • Domestic & Cross Border
• Partner Search, Joint Ventures & Strategic Alliances 
• Government Disinvestment & Privatization
• Fund Raising - Equity, Mezzanine, Structured Finance & Debt 
   (Corporate & Project Finance)
• Distressed Investment Banking - One-Time Settlement, Priority 
   and Interim Funding, Rescue Financing, and Buyouts
• Capital Market Advisory 

Investment Banking (Category 1 Merchant Bank)

Risk Advisory
Business Risk Advisory Services
• Internal Audit Outsourcing & Co-sourcing
• Business Process Improvement Studies
• Implementing ERM Framework
• SOX / IFC Controls Advisory
• Agency for Specialized Monitoring (ASM)
• Automated Segregation of Duties Review
• Compliance Monitoring Framework 
• Digital Transformation
• Third Party Risk Assessment
• IA Staff Augmentation Support Services
Information Technology Risk Advisory Services
• Cyber Vulnerability Management
• ISO Advisory & Certification Assistance
• Data Privacy & Protection
• Cyber Threat Management
• Compliance Advisory
• Business Continuity Planning
Process Risk Advisory Services
• Techno Economic Feasibility Studies & Viability Assessment
• Lender’s & Investor’s/Independent Engineer Services
• Chartered Engineers Opinion & Certification
Treasury Advisory Services

Services
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Investment Banking
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ajay.malik@rbsa.in
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Co - Head Valuation
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+91 79 4050 6050
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India Offices Global Offices

Project Leader Creatives

Henil Shah
+91 79 4050 6033
henil.shah@rbsa.in

Unit 1081 & 1082, 
Building No:10, 
8th Floor, Solitaire Corporate Park,
Guru Hargovindji Road,
Chakala, Andheri East, 
Mumbai – 400 093

Mumbai
6-3-248/B/1, 4th Floor, 
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Road Number 1, Banjara Hills,
Lane opp. Kotak Bank,
Hyderabad - 500 034
M:   +91 90526 60300

Hyderabad

6001 Beach Road,
#22-01 Golden Mile Tower,
Singapore - 199 589
Email: singapore@rbsa.in

Singapore

Unit No. 119, Floor 01, Remah Tower, 
Zayed The First Street, Al Hosn, 
P O Box 44622, Abu Dhabi
M: +971 52 617 3699
Email: abudhabi@rbsa.in

Abu Dhabi

3853 Zayadah Al Qurtabi, 
Al Malaz District, Riyadh 12836.
Email : ksa@rbsa.in
M: +966 53 856 2718

Saudi Arabia 

Dubai
2001-01, Level 20, 48 Burj Gate Tower,
Downtown, Sheikh Zayed Road,
PO Box 29734, Dubai, UAE
M:   +971 52 382 2367
        +971 52 617 3699
Tel: +971 4518 2608
Email: dubai@rbsa.in
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#18, Cunningham Road,
Near Sigma Mall,
Bangalore - 560 052
M:   +91 97435 50600
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Ahmedabad
912, Venus Atlantis Corp. Park,
Anand Nagar Road,
Prahladnagar,
Ahmedabad - 380 015
Tel:  +91 79 4050 6000

4th Floor, Tower 4B,
DLF Corporate Park,
Gurugram-Delhi NCR
Haryana - 122 002
M:   +91 99585 62211
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Delhi NCR
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Managing Director
Co - Head Valuation

+91 22 6130 6093
ravishu.shah@rbsa.in
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Transaction Tax
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Chetan Khandhadia
Managing Director & Head
Transaction Services
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